
DEALER ON-BOARDING 
WEBINAR – PART 1
SUPPORT@360YIELDCENTER.COM

888	512	4890



Company	Orientation
– Who	is	360	Yield	Center,	our	culture
– Who	does	what	at	360

Product	Overview
– 360	Y-DROP	&	360	UNDERCOVER	
– 360	Sidedress
– 360	SOILSCAN	and	YIELD	PATROL
– 360	BULLET
– 360	EQUIFLOW
– 360	CHAINROLL

Administrative	Activities
– Dealer	Resources

• Dealer	Portal
• Dealer	Store

– Webstore Tour
– Shipping/Invoicing	Process
– Warranty	and	Returns
– Programs

360	DEALER	ON-BOARDING
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360	DEALER	COMPANY	ORIENTATION



THE	TEN	COMMANDMENTS	OF	INNOVATION

1. Think	like	a	farmer.		(Farmers,	Agronomists,	Engineers)
2. Understand	the	problem	better	than	anyone	else.

– Thou	shalt	always	use	the	high	speed	camera.		Or	3D	printer.		Or	test	stand.		
3. Don’t	assume	that	the	thinking	of	the	past	is	right.	Challenge	it.		Test	it.
4. He	who	tries	the	most	things	wins.		Figure	out	how	to	iterate	and	fail	faster.	
5. 1000	good	opinions	are	worth	1	good	test.		Go	to	the	field.		Break	things.
6. Don’t	wait	for	a	perfect	test	tomorrow	when	you	can	do	a	simple	test	today.
7. Understand	the	solution	better	than	anyone	else.		Know	what	makes	it	work.
8. Get	it	to	production	and	execute	the	details	well.			First	to	market	matters.
9. A	good	supplier	is	your	best	partner,	but	you	have	to	push	them.
10. Lean	on	your	teammates.		Trust	each	other	and	be	flexible.		

INVENTION	PROCESS



TEAM	INTRODUCTIONS



• Lee	Dahlhauser
• Austin	Ehle
• Lucas	Helton
• Connor	Hesterberg
• Brady	Holst
• Jesse	Kaiser

• Scott	Lee
• Nowell Moore
• Tyler	Ritland
• Tim	Sauder
• Matthew	Subrink
• Ryan	Van	Dusen

ENGINEERING	TEAM



Jason	Kienast
Lead	Research	Agronomist
Ron	Lloyd
Director	of	Agronomy
Zach	Wiegand
Research	Agronomist

AGRONOMY	TEAM



SALES	TEAM

Jamie	Brand
Regional	Agronomy	

Manager

Matt	Foes
Regional	Agronomy	

Manager

Aaron	Phillips
Regional	Agronomy

Manager

Stephanie	Smith
Regional	Agronomy	

Manager

Greg	Ury
Regional	Agronomy	

Manager

Travis	Harrison
Area	Sales	Manager

Jim	Hedges
VP	of	Sales

Jadon	Messer
Area	Sales	Manager

Josh	Messer
Ag	Retail	Specialist



SALES	TEAM	TERRITORIES



360	DEALER	ON-BOARDING	MARKETING	TEAM

Kelsey	Seggerman:	Marketing/Communications	Manager
Katelyn	Ifft:	Content	Manager
Jorden	Heaton:	Graphic	Designer

John	Larkin
Director	of	Marketing

Jim	Schwartz
Agronomy	 Education	Lead



360	DEALER	ON-BOARDING	FINANCE	TEAM

Tim	Kaiser,	CFO
Tori	Kaiser,	Accounting	&	HR	Support
Brent	Sauder,	Controller



360	DEALER	ON-BOARDING	PRODUCT	SUPPORT	TEAM

Dave	Mooney
Product	Support	Specialist

Hass	Kimmey
Sales	Support	Associate

Justin	Miles
Product	Support	Specialist



360	DEALER	ON-BOARDING	WATER	SOLUTIONS	TEAM

Mark	Shortz
360	Water	Solutions	

Tile	Lead

360	Water	Solutions	Tile	Crew
Cody	Rohour,	 Barry	Moldenhauer,	 Anthony	Morrison,	
Chris	Crowl,	Chet	Moreland,	 Curt	Schweigert



PRODUCT	OVERVIEW



360	DEALER	ON-BOARDING	Y-DROP	&	UNDERCOVER
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OBSERVED	U.S.	TRENDS	IN	HEAVY	PRECIPITATION

3rd National	Climate	Assessment



Base	Rate

Measure	Adjusted	Application	

Final	Application	 if	needed.

Safety

Base	Plus	System







ANATOMY	OF	A	360	Y-DROP	SYSTEM

Boom	Assembly

Sprayer	Mount	Package

Riser	Mount	Assembly

Riser	Tube
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Riser	Tube	

360	UNDERCOVER

360	Y-DROP

ANATOMY	OF	A	360	Y-DROP	SYSTEM	CONT.







• Data	indicate	that	Y-Drop	
applications	provide	a	13.8	
bu/ac	advantage	over	
conventional	applications

Y-DROP	VS.	CONVENTIONAL	METHODS
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N	=	351N	=	209

Some	trials	may	have	had	2	Y-DROP	treatments	and	1	non-Y-
DROP,	so	trtmt #’s	in	each	category	not	equal



360	SOILSCAN &	360	YIELD	PATROL
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360	SOILSCAN &	YIELD	PATROL
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360	SOILSCAN &	YIELD	PATROL
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360	UNDERCOVER
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WINFIELD	ANSWER	PLOT®	DATA:	360	UNDERCOVER™
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Answer	Plot®	Take	Homes:
• Across	six	locations	when	using	 360	

UNDERCOVER™	at	VT	(Headline	AMP®	
Fungicide	@	10	oz/ac	+	MasterLock®	@	6.4	
oz/ac)	we	added	roughly	11	bushel	 over	non-
treated	check.

• When	comparing	that	same	360	
UNDERCOVER	application	with	the	
conventional	 over	the	top	application	we	
were	able	to	add	over	3	bushel	 to	the	VT	
application.

• Where	we	saw	advantages	to	these	plant	
health	products	(either	due	to	environment	
or	hybrid	 response),	 we	conclude	that	
getting	coverage	with	360	UNDERCOVER,	
where	the	plant	needs	it,	increased	both	
yield	and	ROI.

Answer	Plot	and	MasterLock are	registered	trademarks	of	Winfield	Solutions,	LLC.	Headline	AMP	Fungicide	is	a	registered	trademark	of	BASF.	All	other	trademarks	are	property	
of	360	Yield	Center,	its	affiliates	and/or	its	licensors.	©2015	360	Yield	Center.	All	rights	reserved.	





360	BULLET
Ripper	Point







360	Bullet	Point
Time	Trials

Northern	IL 360	Bullet JD
Average	Pass	Time 5:17 5:05
Average	Speed 6.1	mph 6.3	mph

Central	IL 360	Bullet CNH

Average	Pass	Time 4:17 4:15

Average	Speed 5.8	mph 5.8	mph



360	EQUIFLOW









360	CHAINROLL






